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L U N C H B R E A K

f you have ever bought anything on the internet, chances are 
you’ve heard of Daniel (Dan) Eleff. And if you haven’t, you prob-
ably recognize his website, DansDeals.

Daniel started DansDeals as a hobby, posting fun deals he 
found online and sharing his expertise on the best ways to accrue 
credit-card points and airline miles. His site has become the most 
popular deals site in the Jewish world and has a growing national 
audience as well. Daniel runs the site with his younger brother JJ. 

DansDeals isn’t only about good deals. 
The recent story of a group of Jews traveling from New York 

to Kerestir, Hungary, who were denied the right to board their 
connecting Lufthansa flight in Germany made international 
headlines. DansDeals launched a comprehensive investigation 
into Lufthansa’s decision to keep over 120 Jews from boarding 
their flight because several passengers allegedly did not adhere 
to masking rules. The story was received with a combination of 

shock and horror at the realization that such behavior could occur in 2022.
The Lufthansa story wasn’t the first time that Daniel used his platform to 

speak out about travel-related injustices, especially during COVID. A deals 
site might seem like an unlikely source for news, but after speaking to Dan-
iel, it all makes sense. As someone who has highlighted the many benefits 
of travel, Daniel feels a sense of duty to defend travelers who are targeted for 
being Jews.

Daniel is a master storyteller, and our conversation covered the intricacies 
of the behind-the-scenes world of DansDeals, as well as some of the unique 
askanus work that he does through his platform. Daniel’s words are his ac-
tions, and his willingness to defend people—even if it involves a parnasah 
risk—is worth emulating.

–Nesanel

I

4915 10th Avenue
Brooklyn, NY 11219
Call us: 718.851.3700

 

Our spirits soared with joy 
and unity at the Boro Park 
Center Lag Baomer Kumzitz.

 

May we experience the ultimate 
.soon and dance in unison  גאולה

בזכות התנא ר׳ שמעון בר יוחאי
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Daniel (L) and JJ (R) Eleff

“I would call 
Nordstrom and 
ask whether a 
new shipment of 
Beanie Babies 
had come in. If it 
had, my father 
would take me 
there on the way 
to school. After 
school, I would go 
on eBay and sell 
them, some for 
$300 to $400.”

I am a fifth- and sixth-
generation Clevelander 
on my father’s side and 
on my mother’s side, re-

spectively. My mother’s parents became 
frum through Chabad of Cleveland, and 
slowly, throughout the years, my father, 
who grew up Modern Or-
thodox, started becoming 
more Lubavitch. My father 
is an ophthalmologist. 
Today he works for the 
VA hospital in Cleveland, 
caring for veterans. My 
mother is a podiatrist by 
profession but chose to be 
a stay-at-home mother for 
her six sons.

“I went to the Hebrew 
Academy of Cleveland for 
elementary school, and 
for high school I went to 
Yeshiva Schools, a Chabad 
school in Pittsburgh. I then 
learned in Yeshivas Ohr 
Elchonon Chabad (YOEC) 
in Los Angeles, followed 
by yeshivah in Crown 

Heights, and then I went on shlichus in Sao 
Paulo, Brazil. I studied for my semichah 
in Brazil and finished it under Rav Dovid 
Schochet back in YOEC.

“My father always encouraged us to be en-
trepreneurial and supported us to that end. 
For example, when I was in seventh grade, 

Beanie Babies were a hot-
ticket item. Ty, the maker 
of Beanie Babies, did not 
allow stores to charge 
more than $5 per Beanie 
Baby. After minyan, I 
would call Nordstrom and 
ask whether a new ship-
ment of Beanie Babies had 
come in. If it had, my fa-
ther would take me there 
on the way to school. After 
school, I would go on eBay 
and sell them, some for 
$300 to $400. This was 
before eBay offered PayP-
al, so people were sending 
money orders or checks 
to a 12-year-old. In total, I 
made well over $25,000 
profit on the money my 
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parents let me spend on those shipments. 
“My parents signed me up for a Continental Airlines mileage 

account when I was four, but one of my first real ventures into the 
world of airfare and credit cards took place when I was in YOEC in 
2003. Many bachurim wanted to fly to New York for the weekend 
for the Frierdiker Rebbe’s yahrtzeit. I called up the airlines, told 
them I had a group of people, and asked what kind of deal I could 
get. They agreed to sell me all the tickets at half price, $150 each. 
They also said that for every 40 tickets I sold, they would give me 
one free. I put all the tickets on a credit card, and I got four free tick-
ets. I kept one and sold the other three, and I also got the miles for 
purchasing all the other tickets.

“When I needed a cellphone in yeshivah, I real-
ized I could get a great deal by opening a Sprint 
corporate account and renting out over a dozen 
lines to other bachurim. The only caveat was mak-
ing sure people made most of their calls using free 
night and weekend minutes. My own rav in Cleve-
land wound up on the plan as well. He used to jok-
ingly call me the ‘Sprinter Rebbe.’

“Here is how DansDeals started. It was 2004, 
and I was on shlichus in Brazil, and the yeshivah 
didn’t even have the money to buy toilet paper. It 
was Black Friday, as well as my 20th birthday. I 
was online looking for deals, and I found one for 
free toilet paper. The lightbulb went on. I created 
a website called Ctownbochur.com—Ctown for 
Cleveland, where else?—and listed the link for 
the toilet paper deal so that other people could 
sign up, too.

“After that, I posted deals for random things on the website. I 
thought of the name DansDeals almost immediately, but the do-
main was already taken. I reached out to the owner but never got a 
response. I kept an eye on it all the time and saw that it would expire 
in April 2007. Sure enough, it expired then, and I was able to buy it 
for $10, at which point I renamed my site.

“After I finished my semichah at YOEC in Los Angeles in 2006, I 
went to business school in Cleveland at Baldwin Wallace Universi-
ty to pursue my MBA. At the time, I was posting deals on my Ctown-
bochur blog daily, but initially I had no plans to make money off of 
it. Today, many people create websites with the intention of mak-

ing money, but I started mine as a hobby. I found 
it fun to post deals that people would enjoy. Only 
when I was in the middle of studying for my MBA 
and started shidduchim did I begin monetizing 
my blog and turning it into a business.

“The site is a mix of different things that interest 
me. Travel and credit cards were definitely a focus 
from the beginning. I was very into credit-card 
points and airline miles. I wrote a lot about points, 
credit cards, and which cards were helpful in trav-
eling for free.

“I think of my site as being like Costco. One of 
the reasons people spend so much time and mon-
ey at Costco is that they have no clue what they will 
find when they get there. It’s the same with Dans-
Deals—you never know what you will find. Will it 
be a deal on a grill, a cheap flight to Israel, a free 
Gemara or a great credit-card deal where you get 
100,000 sign-up points? 

L U N C H B R E A K

“I realized I could 
get a great deal 
by opening a 
Sprint corporate 
account and 
renting out over a 
dozen lines to 
other bachurim. 
My rav in 
Cleveland used 
to jokingly call 
me the ‘Sprinter 
Rebbe.’”

Caption

Speaking at a DansDeals seminar in Yerushalayim
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“Besides posting deals, I sometimes posted lengthy stories about 
things I did with my credit cards and miles. For example, I wrote up 
the story of the time I booked the bachurim on my credit card to fly 
to New York. 

“I also did—and still do—my own research on how to maximize 
credit cards and airline miles. In fact, when USA 
Today held a Reader’s Choice contest, they picked 
DansDeals as the number-one points and miles 
blog. 

“I’ve done many interesting and creative things 
over the years to get miles. One time, American 
Airlines had a promotion where every leg of a 
flight to and from Dallas would get you 10,000 
miles. I had some extra time when I was flying 
home from yeshivah in Los Angeles, so I took the 
craziest route I could find—LA to Dallas to San 
Antonio to Dallas to San Antonio to Dallas to San 
Antonio—staying overnight at the airport—to 
Dallas to Austin to Dallas to Austin to Dallas to 
St. Louis to Cleveland. It took me a day and a half, 
and I earned over 100,000 miles and reached elite 
status on my way home. 

“That was 17 years ago. Today, airlines don’t 
typically offer such lucrative deals, but when they 
did, I took advantage of it. I also wrote about it, 
and since people found my articles interesting, it 
drove traffic to the site.

“When JetBlue started flying from Long Beach 
to New York, it created major headaches for air-
lines flying between Southern California and 

New York City. American Airlines responded to JetBlue with a pro-
motion—if you flew twice between Southern California and New 
York City, you would get a free ticket to fly anywhere in the world. I 
did that many times to get those free tickets, which I used to travel 
to places like Brazil and Japan. 

“My brother JJ works with me. He started Penn 
Law School in 2013 and came on board at Dans-
Deals shortly after that. We started on a trial basis 
because of the common fear of working with fam-
ily. We are now going on almost ten years together. 

“Penn held JJ’s spot for two years, but then he 
informed them that he was going to stay in busi-
ness, putting him in good company with the likes 
of Bill Gates and Mark Zuckerburg as an honor-
able Ivy League dropout. Today, JJ and I are both 
dedicated to DansDeals 24/6. JJ runs the daily 
deals, advertising on the site, and site growth, and 
I focus on travel and credit cards. It’s just the two of 
us, so we run everything together. JJ moved to Mi-
ami four years ago, but it hasn’t changed our daily 
routine much. He was blessed with triplets at the 
beginning of the pandemic and is very thankful 
that our business allows him the flexibility to work 
from home.

“We understand the need to remain fresh and 
are constantly scouring the internet for good deals 
and reader-centered content. We have grown or-
ganically, mostly through word of mouth. Our site 
has grown exponentially over the last 18 years; the 
biggest price mistakes have been catalysts to bring 

L U N C H B R E A K

“We could grow 
DansDeals into 
something much 
bigger, but we 
would be dealing 
with bigger 
headaches as 
well. I don’t think 
that if I managed 
a major company, 
I would be 
happier or do 
things differently 
than I am doing 
now. We are 
fulfilled by what 
we are doing, and 
it works.”

Kayaking in Antarctica
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in more readers. For example, there was our first Israel price mis-
take in 2012, and then in 2013, Delta had $50 first-class tickets to 
anywhere in the US. Those really helped spread the word about 
DansDeals. 

“We also added several features that enable peo-
ple to receive every deal almost instantaneously 
through Telegram, SMS, and social media. I love 
to travel, so writing about that is fun for me. Ba-
ruch Hashem, we are blessed to earn a parnasah 
and help people at the same time.”

  
Technically, anyone could copy your 
site; they could “steal” your deals 
and claim them for themselves. What 
can you do to prevent that?

No one owns a deal. A store’s sale or a compa-
ny’s deal isn’t copyrighted or trademarked. It’s on 
the internet, and one of the best features of the in-
ternet is that everything is available to those who 
search. There doesn’t have to be ill will when peo-
ple make a parnasah in the same business space 
as you.

We have inspired dozens of imitators, and as 
they say, “Imitation is the sincerest form of flat-
tery.” I don’t expect a thank-you from them (laugh-
ing). But understanding where parnasah truly 

comes from, I try to make myself the best keili I can and pray to 
Hashem for success.  

We have incredible conversations on the Dans Deals Forums 
about everything under the sun, and we recently 
had a discussion on the topic of parnasah. Our 
member dasmo801 shared this story:

“A family member who lives out of town told me 
that she recently called a well-known appliance 
store in Lakewood to discuss options and order an 
appliance. They told her right away that they don’t 
ship to her location but that they would be happy 
to advise her about which model would best suit 
her needs. They spent more than 15 minutes on the 
phone with her. This is something that I try to do 
in my own line of work. I find that it helps when we 
keep in mind that our efforts for parnasah are just 
hishtadlus and not the actual source of the parna-
sah.” 

That last line really stuck with me. 
Another member, ushdadude, shared this: 

“Well said. Rabbi Reisman (I think quoting Rav 
Pam) often says that you can do exactly the same 
job and have completely different outcomes. If 
your mindset is just about making money, all you’ll 
end up with is money. If your mindset is that you 
are helping people and the money will come, you 

“Price mistakes 
are sometimes 
genuine and 
sometimes not. 
But in general, 
most companies 
make money in 
the long run 
regardless 
because they 
expand their user 
base—and they 
now have the 
lifetime value of 
those new 
customers.”

L U N C H B R E A K

Flying in a Microlight above Victoria Falls
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end up with money and s’char for the chesed. He cites a story about 
that blackout in New York. One of the chalav Yisrael ice cream 
companies had a generator and allowed his competitor to use his 
extra freezer space. You can only do that if you have a chesed mind-
set and bitachon.”

Dasmo801 replied: “He often mentions that 
his father, of Reisman’s Bakery, had a competitor 
whose bakery was damaged in a fire. His father 
immediately contacted the competitor and of-
fered the use of his own bakery after hours so that 
he would not lose his accounts. When Rabbi Re-
isman questioned his father about why he would 
do such a thing, he answered, ‘I have no doubt that 
I will not earn a dollar more or less than I’m sup-
posed to, so why not help a Yid?’”

Many members shared the same sentiment 
about doing hishtadlus and how they’ve seen in 
their own businesses that there is no customer, 
competitor, or associate who can change even one 
penny of how much someone earns.

How do you find your deals?
We built up a fantastic community on the 

Dans Deals Forums, where people post deals. 
Many readers also send us deals all day long, and 
we send out a reward package to our top contribu-
tors. On top of that, it’s a lot of hunting and com-

paring the price history for the item. There are trade 
secrets, of course, but we do use some programs, as 
well as manual searches, to find deals. 

There are many deal sites that have 
WhatsApp groups. Why don’t you?

We do WhatsApp statuses, but it’s very slow and 
buggy. It’s not meant for a lot of followers. With 
Telegram, you can have 100,000 followers, and it 
doesn’t have limitations like WhatsApp does. There 
are several kosher Telegram apps as well. We have 
been on Twitter for more than 13 years, and we have 
90,000 followers there who can get notified in-
stantly about new deals.

We did try using WhatsApp in the past and it end-
ed up backfiring, but that’s another story. You would 
need someone to spend all day on it to manage the 
groups. Perhaps if we found the right person to do 
that, we would consider it again, but for now we are 
happy where we are. 

I admire your attitude. You make a living and are not 
looking for crazy growth. 

Exactly. Could we grow DansDeals into something much bigger? 
We could, but we would be dealing with bigger headaches as well. I 

am fortunate to have a comfortable life. I can take 
off and travel when I wish; I don’t need more than 
that. I don’t think that if I managed a major compa-
ny, I would be happier or do things differently than 
I am now. We are fulfilled by what we are doing, and 
it works. 

We haven’t changed our business strategy much 
in the past decade. However, we do try to adapt 
with the times. For example, we pivoted during 
COVID. Instead of posting deals, we posted things 
that were hard to find, like toilet paper, because 
that’s what people were looking for. We haven’t 
run any Google or Facebook ads to promote Dans-
Deals. We just get around by word of mouth.   

There are many things we could do differently, 
but I am a big believer in being happy with my 
current situation. Tafasta merubah lo tafasta. We 
keep things streamlined. We do what we are good 
at. 

Some of the most popular deals are 
the price mistakes. Do the companies 

L U N C H B R E A K

“The biggest 
issue with credit 
cards is buying 
things you can’t 
afford. Why do 
credit-card 
companies offer 
100,000 points for 
opening a card? 
It’s because some 
people will spend 
more than they 
can afford, and 
they end up 
paying a lot of 
interest.”

Dan in first class
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do any of these on purpose?
I don’t know this for a fact, but I often suspect that it’s the case, like 

a secret promotion of sorts. Companies like Amazon and Walmart 
will often have too much of a specific item and are actually losing 
money by storing the stock, so they are thrilled if you buy a $250 
item for $50. It’s better than continuing to lose money by storing it.

There was an airline based in Norway that “leaked a price mis-
take” on several forums, advertising a $280 flight to Israel. I saw 
their post and reposted it on DansDeals. The Norway-based airline 
realized that the tickets they were selling for United weren’t being 
charged a fuel surcharge, making for dirt-cheap 
fares. The airline made money off the commis-
sions and sold many tickets, and we got many new 
followers due to the promotion.

Price mistakes are sometimes genuine and some-
times not. But in general, most companies make 
money in the long run regardless because they ex-
pand their user base significantly—and they now 
have the lifetime value of those new customers.

Do companies ever get upset at you 
for posting their price mistakes?

A company once got very upset and threatened 
legal action against us. But they didn’t understand 
how our site works. They essentially accused us of 
hacking their site, creating stacking codes, and 
sharing them with our readers. That never hap-
pened, of course, and once they realized that we 
had posted their own promotional codes, they 

backed off.
In general with a price mistake, the companies 

have terms in place stating that they can cancel 
any item, so it’s up to them to decide if they want 
to honor it or not. I always discourage people from 
complaining if a company cancels an order from a 
price mistake, because it’s the company’s preroga-
tive to honor it or not. 

Some people feel it’s wrong to 
purchase these deals because it hurts 
the seller. 

It’s hard to know which deals are true mistakes 
and which are intentional mistakes. For example, 
with airline deals, it’s not good for the airlines if 
planes fly with empty seats, so it’s not a bad thing 
for them to have publicity and sell some tickets as 
well, even at significantly lower prices. 

Generally, we will not post third-party-seller 
price mistakes or price mistakes from smaller 

companies. We post deals on items sold by Amazon, and they can 
cancel the order or they can decide to honor it. Everyone should ask 
his own rav what to do in these cases, but there are many factors 
that make online price mistakes different from, say, walking into 
your local grocery store, seeing that the milk is marked for 29 cents, 
and walking out with ten crates. 

Online companies do cancel orders often and are generally good 
at catching mistakes. There was a time when Walmart and Ama-
zon would price some items ridiculously low just to fight each other 
for every sale.

We once posted about a price mistake on The 
Children’s Place. They saw the reach we had, and 
they were so happy about our post that they start-
ed advertising with us. These companies are gain-
ing information that is valuable to them. 

From the seller’s perspective, it isn’t just about 
that one sale. If you make a customer happy and 
they like the product, it’s very likely that they’re go-
ing to come back. The lifetime value of a new cus-
tomer is huge.

How do you deal with stress?
I like listening to music, and I also take day trips. 

I have friends with flexible jobs, and I will message 
them and book tickets for us to a place like Miami, 
Chicago or New York to go to a nice restaurant or 
do something else fun. One disadvantage of living 
in Cleveland is that there are not many restaurants 
here, although I am working on resolving that.  

L U N C H B R E A K

“Our Antarctica 
trip was the first 
catered kosher 
cruise of the 21st 
century and the 
first to take place 
after rules were 
enacted setting a 
limit of 100 
people in one 
area of 
Antarctica at a 
time.”

Standing at a sign warning about polar bears in Svalbard, in the Arctic Circle
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I love being able to use my miles to hop on a plane. I enjoy the 
time I spend with friends and family on the plane, at the destina-
tion, and flying back.

People are always talking about how annoying 
they find the travel portion of a trip. I like that you 
enjoy every aspect of traveling.

Yes, the whole thing is an experience. The destination is less im-
portant. Just to get away from the mundane chores of life is great for 
stress relief. As long as you go in with an attitude of gam zu l’tovah, 
you can learn to enjoy all aspects of travel, but fly-
ing first class for free helps, too.

Personally, I’m not the ideal 
candidate to open new credit cards 
because I am not organized enough 
to manage several cards. Is being 
organized the only way to work with 
many credit cards?

Learning all the aspects of the miles and credit-
card world is deep, and you can really dive into it. 
It’s like a sugya of its own, with all its intricacies 
and rules. 

It does help to be organized. Here is what I’d 
suggest. Open a spreadsheet and make a list with 
the name of the card, the annual fee, the date you 
opened it, when you need to finish spending to 

earn the sign-up bonus, and other relevant 
information. 

The biggest issue with credit cards is 
buying things you can’t afford. Why do 
credit-card companies offer 100,000 
points for opening a card? They aren’t stu-
pid. It’s because some people will spend 
more than they can afford, and they end up 
paying a lot of interest.

You have to look at credit-card spending 
as if you were spending cash from your wal-
let. You cannot spend more cash than you 
have. In the same vein, you should not be 
using a credit card to buy things with mon-
ey you don’t have.

With all that said, someone can open just 
one credit card, like the Chase Ink Unlim-
ited or Citi Double Cash, and earn serious 
cash or points that they wouldn’t have oth-
erwise. Plus, credit cards provide benefits 
like extended warranty coverage, travel in-
surance, and the ability to dispute charges 

in ways that aren’t possible when paying cash.

How did the DansDeals Forums get started, and 
what is its purpose?

In the early years of DansDeals, people were always asking ques-
tions in the comments section of random deals. In 2008, a reader, 
Eli Webster, suggested that we start a forum where people could 
ask questions and share tips in an organized manner. We had tried 
a similar concept in 2006 back in the Ctownbachur days and it 
didn’t catch on, so I was skeptical. However, Eli did a wonderful 

job setting up the DansDeals Forums, and today 
there’s an incredible community of thousands of 
members sharing everything from travel hacks to 
deals to their opinions on politics or COVID.

We set up a dedicated board for the subject of 
COVID during the first week of March 2020, and 
it became a place where people could share infor-
mation and respectfully debate what was going 
on. We learned about new symptoms of each vari-
ant of the virus well before the media caught on. 
Many people have told me that the real-time infor-
mation on the board helped them make it through 
the pandemic.

The best part of the forums is that the members 
have varying backgrounds, and each one brings 
something new and fresh to conversations and 
debates. There is a real sense of community and 

L U N C H B R E A K

“I spent months 
talking to experts 
about all of the 
various opinions 
and hilchos 
zmanim, such as 
what to do if we 
got to a place 
where there 
might not be a 
tzeis or even a 
shekiah.”

The chareidim in the airport after being kicked of the Lufthansa flight

Ami569_LunchBreak.indd   98Ami569_LunchBreak.indd   98 5/23/22   11:47 PM5/23/22   11:47 PM



camaraderie among members. We have meet-ups called a DO 
(pronounced “due”), we help each other in times of need, and we 
celebrate life’s joys together. 

For me, the credit-card requirement to spend a 
certain amount of money within a specific time 
frame is scary since it often causes people to 
spend more than they would otherwise. 

I agree 100 percent. You can only do this if you are already spend-
ing that amount every month on a different credit card, and you 
simply spend it on this one for now. In a way, it’s a game, and if you 
aren’t careful, they win.

But there are also many creative ways to meet spending thresh-
olds with expenses and bills that you have to pay anyway. If you’ll 
earn a lucrative sign-up bonus or lots of points, it can even make 

sense to pay taxes to the IRS on your card!

Do people ever reach out and 
ask you which credit cards they 
should use?

General credit-card information is on 
the site. If someone is spending millions a 
year, they want to make sure they have the 
right credit cards. It can mean hundreds of 
thousands of dollars in savings. 

What was the best deal you ever 
posted?

That’s like asking which of my kids I love 
best.

What have been your favorite 
ways of generating miles?

Other than opening hundreds of credit 
cards over the years to earn tens of millions 
of miles?

I earned my first million miles thanks to 
the eBay Anything Points Program, which I transferred to Cathay 
Pacific. For several years, I ordered hundreds of thousands of dollar 
coins from the US Mint on my credit card, which I promptly depos-
ited into my account to pay off the credit card. The coins were worth 
a lot more than the rusty Chevy Venture I was hauling them in. 

Then there was the time I was able to trade in Wendy’s soda cups 
for AirTran points. I bought cases of them on eBay and racked up 
the points. I then realized I could use AirTran points for travel on 
other airlines, and I banked years’ worth of free United flights from 
that promotion.

And your favorite mileage redemption?
On a plane, probably flying in a Singapore double suite with my 

wife, or flying in Emirates first-class suites, which include hot show-
ers at 35,000 feet in the sky.

L U N C H B R E A K
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“The travel agent 
said to this Jew, 
“I can’t tell you 
what to do, but I 
can’t book you a 
flight for 
Shabbos.” The 
client was moved 
by the agent’s 
sincerity and 
agreed to leave 
on an earlier 
flight instead.”

For a hotel, I’d go with an overwater villa 
at the majestic St. Regis Maldives, where 
you can go right into balmy water with in-
credible coral and sea life just outside your 
balcony.

I tried using Starwood Starpoints to go to 
Antarctica and complete my journey to all 
seven continents, but the cruise line refused 
to allow me to bring kosher food aboard. In-
stead, we decided to plan our own cruise to 
Antarctica, taking along 52 DansDeals pas-
sengers on the trip of a lifetime.

Tell me more about the 
Antarctica trip.

I smile just thinking about it. The hash-
gachah pratis involved in that trip was 
astounding! It was the first catered kosher 
cruise of the 21st century and the first to 
take place after rules were enacted setting a 
limit of 100 people in one area of Antarctica 
at a time.

The logistics in pulling off the trip were 
very difficult. I worked with Moishie Hersko, 
whom I met on the DansDeals Forums. We 
had to find a kosher caterer from Canada 
who was able to get supplies onto the boat 
as it was cruising down from the Arctic to 
the Antarctic in the fall since you can’t bring 
most foods to Ushuaia, Ar-
gentina, where cruises to 
Antarctica depart from. 
Luckily, my sister-in-law 
is originally from Mon-
treal and recommended 
Shua Lurie for the job. He 
and his assistant happily 
agreed to prepare the food 
and come along to Antarc-
tica to ensure that every-
thing would go smoothly.

Halachically, it is prob-
lematic to depart on a 
Wednesday, Thursday, 
or Friday on a cruise that 
will last over Shabbos, es-
pecially a cruise through 
choppy waters. For us, that 

meant finding a cruise that would depart 
on a Monday as we couldn’t get to Ushuaia 
for a Sunday departure, and we had to be 
back before the second Shabbos. We also 
couldn’t charter our own cruise because 
Jewish passengers must not make up a 
majority of those aboard a cruise ship that 
travels over Shabbos.

The whole planning cycle was very con-
densed since the only Monday departure 
we could find was in December 2018. We 
only had five months of lead time to plan; 
ideally, we would have taken more than a 
year to plan and sell tickets.

Then we had to worry about zmanim, 
which are bonkers in Antarctica around 
the time of the Southern Hemisphere’s 
summer solstice. We not only would have 
had a 24-hour-long Asarah B’Teves fast and 
a 1 a.m. Havdalah immediately followed by 
Shacharis and a pizza melaveh malkah, we 
were also worried that Shabbos would be 
a major issue. I spent months talking to ex-
perts, including Rav Dovid Heber and Rav 
Shmuel Lesches, about all of the various 
opinions and hilchos zmanim, figuring out 
what to do if we got to a place where there 
might not be a tzeis or even a shekiah. This 
was made more difficult by the fact that we 

didn’t expect to have work-
ing internet, and we didn’t 
know in advance just how 
far south the cruise would 
take us.

Along the way, our 
cruise had to detour to 
the Falkland Islands due 
to a fuel shortage in Ar-
gentina. Now, although a 
Tanya has been printed in 
most places in the world, 
including Antarctica, no-
body had ever printed a 
Tanya in the Falklands. 
Levi Benjaminson, who 
had won free passage on 
the cruise with a Dans-
Deals raffle, found a Jew 
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there to learn Tanya with, and he also printed over 
100 Tanyas there. It’s all part of adding kedushah 
to every spot on this planet and making the world a 
dwelling place for Hashem, which is the foundation 
of Chabad chasidus.

The detour also meant we would never get far 
enough south to have a question about Shabbos, 
though we were prepared for that contingency. 
The biggest problem would actually be for the 
Lubavitcher chasidim on the cruise, since the Baal 
HaTanya differentiates between shekiah haniris 
and shekiah amitis, which would have meant that 
if we got far enough south, we would have a 31-hour 
Shabbos. 

The Baal HaTanya was once arrested in Russia for 
spreading Judaism. While on a boat for interroga-
tion, he asked the captain to stop so he could stand 
and say Kiddush Levanah. Otherwise, he said, he 
could stop the boat himself. The captain refused, 
and soon the boat broke down. He begged the Baal 
HaTanya to allow the boat to continue, which he 

did. Soon afterward, the Baal HaTanya asked again 
that the boat be stopped, and after he promised in 
writing to bless the captain, the captain stopped the 
boat, and the Baal HaTanya recited Kiddush Leva-
nah. The Baal HaTanya explained that a mitzvah 
should be done only within the ways of nature.

With our cruise, the fuel shortage might have 
been natural, but it ensured that we wouldn’t have 
any major Shabbos questions on our boat according 
to the shitah of the Baal HaTanya.

Antarctica is magnificent and pure. I loved kayak-
ing there among the penguins, seals and whales. Un-
der pressure from Moishie, I even did a polar plunge 
into the freezing water. We had shiurei Torah and 
farbrengens, and we experienced a Shabbos that we 
will never forget. We even got to spend time with for-
mer Canadian Prime Minister Stephen Harper, who 
was a passenger on the cruise. Everyone thanked 
him for his tireless support of Israel and the Jewish 
people. He seemed like a genuinely kind person.

Had we opted to depart on a Thursday, which 

L U N C H B R E A K

“Someone 
claimed that a 
video existed in 
which Lufthansa 
admitted that 
they kicked all 
the Jews off the 
flight. I knew I 
had to get that 
video. I wondered 
who had it and 
why it wasn’t 
posted 
anywhere.”

Speaking at a DansDeals seminar in Teaneck, New Jersey

Ami569_LunchBreak.indd   102Ami569_LunchBreak.indd   102 5/23/22   11:47 PM5/23/22   11:47 PM



your family is  
everything.    

Protect them From AnythIng.

N
or

th
w

es
te

rn
 M

ut
ua

l i
s 

th
e 

m
ar

ke
tin

g 
na

m
e 

fo
r T

he
 N

or
th

w
es

te
rn

 M
ut

ua
l L

ife
 In

su
ra

nc
e 

Co
m

pa
ny

 a
nd

 it
s 

su
bs

id
ia

rie
s.

Insurance | Retirement Planning | Investment Services | College Savings | Wealth Management  
Estate Planning | Long-Term Care Management | Business Services

F I nAnc IAl stAb I l Ity Is your Future . P lAn For It todAy! 

SPEAK WITH YOUR LOCAL NORTHWESTERN MUTUAL ADVISOR

Our advisors listen to what’s important to you to 
build your individualized plan with insurance and 
investment strategies that work in tandem.  

We create a portfolio that anticipates  
your dreams and the unknown.

A well advised 
�nancial plan 
protects your 
family so you can 
focus on today & 
every day after.

516-418-5061 cedarhurst@nm.com
northwesternmutual.com/cedarhurst

some rabbanim say is halachically permissible, we would have 
made the trip a year later. As it turned out, the Russian govern-
ment seized our operator’s boats the following year, and the 
company went out of business. Had we waited in order to have 
that more ideal lead time to plan the trip, we would have lost our 
funds and the entire trip. And if we had tried to rebook at that 
point, we would have faced two years without Antarctic cruises 
due to COVID. Acting lifnim meshuras hadin truly saved the trip. 
I wouldn’t trade that experience for anything!

You recently wrote an article about the 
Lufthansa story, where Jews were collectively 
discriminated against, and it went viral. When 
did you begin writing investigative articles?

One of the first longer articles that I wrote had nothing to do 
with a deal or a credit card. It was about Malaysia Airlines Flight 
370, which disappeared without a trace in 2014 on its way to Bei-
jing.

A travel agent on the DansDeals Forums shared an email con-
versation that he had with a certain client, a Jew who wanted to 
get on that flight, which was on Shabbos. The agent offered an-
other flight as an option, but the client insisted on that specific 
flight, even threatening to get a different agent. The travel agent 
said, “I can’t tell you what to do, but I can’t book you a flight for 
Shabbos.”

The client was moved by the sincerity of the agent and agreed 
to leave on an earlier flight instead. He also asked for recommen-
dations for a good Friday-night dinner, and the travel agent sug-
gested a Chabad House in Beijing. 

The flight he had originally wanted, MH370, departed on Sat-
urday and disappeared with everyone on board, creating the 
biggest mystery in aviation history. I felt that the story of keeping 
Shabbos and its reward was a lesson worth sharing, so I wrote 
about it. 

What other news have you reported?
In 2016, several DansDeals Forum members lost their entire 

online presence when Google shut down their accounts for re-
selling Pixel phones. I wrote about the story [“Don’t Mess with the 
Google”] and it went viral, with coverage on every tech site. Even-
tually, Google backed down and restored their accounts.

In 2018, Tesla gave me full control of the Tesla Forums—which 
are not currently active—along with the ability to view all of the 
details from hundreds of thousands of Tesla user and employee 
accounts, even Elon Musk’s account. That story also went viral, 
and Tesla paid me for my help in patching a bug.

Since then, I’ve done many news roundups offering my take 
on current events, though they are quite time-consuming, and 
I’ve slowed down on that front.
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The way I see it, using your 
platform to help and influence 
others is a type of askanus.

I don’t see myself as an askan, but if there 
is news or a story worth sharing, I will share 
it. I did write about several episodes during 
COVID that highlighted some injustices 
perpetrated by specific people or airlines.

Throughout COVID, I wasn’t shy with my 
opinions. I am vaccinated, and I tried to dis-
pel misinformation about the vaccine, even 
though that was controversial. The main 
point that I kept hammering over and over 
was that you have to follow the rules when 
you travel. I especially advised readers to 
carefully follow masking rules before take-
off. Nearly all of the people kicked off flights 
in the US had disputes during boarding, so 
if you can feed your kids before boarding so 
that they can wait until after takeoff to eat, it 
would make a huge difference. 

If the airlines have rules—whether they 
are logical or not—and people willingly 
and knowingly violate them, they are just 
bringing trouble on themselves. But when 
an airline was more strin-
gent than its own rules, I 
used my platform to speak 
out. 

 
What was the first 
troubling COVID 
story you covered?

In August 2020, a frum 
mother named Chaya 
Bruck and her six kids were 
kicked off a JetBlue flight 
because the two-year-old 
wasn’t wearing a mask. At 
the time, JetBlue’s rule was 
that passengers ages two 
and under did not need to 
wear a mask. They kicked 
them off the plane in an 
egregious and callous 
manner. Mrs. Bruck did try 

to get her daughter to keep the mask on, but 
she was a two-year-old, after all.

When the story went viral and hit the 
news, JetBlue changed the wording on its 
website to state that all passengers ages two 
and older needed to wear a mask, and then 
they pointed news media to the new word-
ing, which they had edited after the fact.

People often complain that airlines are 
being unfair to them, but when I knew that 
something egregious had happened, as 
in this case, I had to say something. I was 
able to prove through digital archives that 
JetBlue had changed its statement only af-
ter Mrs. Bruck’s flight, and I wrote about it 
in detail on DansDeals. I dug into the story 
and spoke to her, and the story went viral. 
JetBlue pushed the story down the pipeline 
and never gave a good answer. 

After that, lots of people reached out to 
me to say that they also had a story about 
an airline treating them unfairly. For most 
of them, it wasn’t clear-cut. When it’s very 
clear that something wrong took place, I’m 
not shy in writing about it. 

Taking a video in a situation like this 
certainly helps prove what 
happened, and it will 
get you news coverage if 
you have been wronged, 
though at times it can es-
calate a situation, so you 
have to use good judg-
ment. For example, hold 
your phone at your side 
rather than sticking it in a 
flight attendant’s face.

I’m not talking about 
regular mask disputes. In 
the cases I wrote about, 
something more than that 
happened. Typically, it’s a 
flight attendant enjoying 
a power trip, but there’s no 
doubt that anti-Semitism 
has been a factor, and it 
has actually been caught 

“A frum mother 
named Chaya 
Bruck and her six 
kids were kicked 
off a JetBlue 
flight because 
the two-year-old 
wasn’t wearing a 
mask. At the 
time, JetBlue’s 
rule was that 
passengers ages 
two and under 
did not need to 
wear a mask.” 

L U N C H B R E A K

Ami569_LunchBreak.indd   104Ami569_LunchBreak.indd   104 5/23/22   11:47 PM5/23/22   11:47 PM



1650 Eastern Parkway, Suite 207 Brooklyn, NY, 11233
400 Rella Blvd., Suite 165 Montebello, NY, 10901

84 West Park Place, Second floor, Stamford, CT, 06901

You work on your business
We’ll work on your loan

SBA Loan Group helps small business owners
access capital to grow their business. By using SBA
loan programs, your business can better build
value by reducing down payments and funding
working capital. The loans can be used to purchase
commercial real estate when the business
occupies at least 51% of the property with as little
as 10% down.

There are also options with NO MONEY DOWN!
Funds can also be used for buying equipment,

      buying out a partner, inventory and working capital.

To qualify
• At least 1 year in business and
cash flow to support loan payments,
verified by tax returns
• 680 credit, no bankruptcies,
no open judgments, no outstanding tax liens

We are NOT doing disaster loans at this time

Call for more information!

Mendy (347) 409-0101
mendy@sbaloangroup.com

Yankie (718) 744-7459
yankie@sbaloangroup.com

on camera in some of these cases. 
The same thing happened in the Luf-

thansa story. Clearly, something out of the 
ordinary took place. It wasn’t your typical 
mask dispute. 

You took a real risk writing about 
that on your platform. People 
come to you for good deals, and 
they might be turned off if they 
read something they don’t like. 

I think people appreciated that someone 
did a deep dive into the story. I did cover a 
few select incidents, including a chasidishe 
couple who were kicked off a Frontier Air-
lines flight, as well as another incident on 
a Spirit Airlines flight where a family was 
kicked off the plane. At first they blamed 
the adults for not being masked, even 
though video footage of the incident clearly 
showed that they were. 

Those airlines had more than their fair 
share of mask stories. I generally avoid post-
ing deals from airlines such as Spirit or 
Frontier because they have subpar custom-
er service, and when something happens 
with your flight, there may not be anyone to 
talk to or any flight you can be switched to 
for many days.

With the Lufthansa story, I felt like there 
was something lacking, which was a disser-
vice. Was it really an anti-Semitic incident? 
What actually happened?

You seem to have a passion for 
journalism and finding out the 
truth. 

I’m an avid reader, and I like to be in-
formed and at least try to understand all 
viewpoints. 

About a decade ago, I was about to board 
a flight when I saw that someone posted 
on the DansDeals Forums about a certain 
credit card that was starting to allow trans-
fers of bank points to airline miles for the 
first time. I posted the information on Dan-
sDeals before my flight departed. This was 
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before WiFi on planes was common, so I didn’t have time to verify 
the information. 

It turned out to be false, and when I landed, I had many mes-
sages from people telling me about my error. After that happened, 
I made up my mind that I would not write about anything unless I 
could verify that it was 100 percent true—okay, at least 99.9 per-
cent true. With Lufthansa, I spoke to more than 15 people who were 
there and ended up uncovering parts of the story that no one could 
confirm earlier. 

Someone claimed that a video existed in which Lufthansa ad-
mitted that they kicked all the Jews off the flight. I knew I had to 
get that video. I wondered who had it and why it wasn’t posted any-
where.

I also heard that several passengers were specifically paged to 
board, and once they came to the gate, they were turned away. If 
that was the case, it made the story even worse. That means the air-
line was okay allowing certain passengers to board because they 
had done no wrong, but once they came to the gate and were vis-
ibly Jewish, they were denied boarding for no good reason. 

I finally found the person who had filmed the Lufthansa super-
visor admitting that they collectively bunched together about 120 
Jews and punished all of them for the sins of a couple of people. 
The agent said things like “Jews make the mess” and “Jews make 
the problems.” This was so much worse than I had imagined. 

The person who filmed the video was scared that he would be 
sued if he released it; many European countries have strict privacy 
laws. I assured him that I would not release it before editing out any 
identifying information, and I blurred it out before posting it to my 
site. I now knew I had a story, but I had to find other passengers to 
speak to on the record. 

Were many passengers willing to talk to you?
It was hard getting people to speak on the record. I explained to 

them that if you want to have a real story that carries weight and has 
an impact, you have to mention real, verifiable people, not some 
anonymous sources. 

Interestingly, based on the people I spoke to, in most parts of the 
plane there wasn’t a huge fuss over people being maskless while 
the plane was in the air. There was one tough flight attendant in 
economy who was getting in people’s faces, but meanwhile, in first 
class, there was a flight attendant who wasn’t even wearing a mask 
during the flight! 

The complaints must have been reported to Lufthansa staff on 
the ground because there was a large contingent of police officers 
waiting for the group at the boarding gate to Budapest, and they 
refused to allow them to board the plane or even reach Lufthansa 
agents at the gate. 

I spoke to many people involved, and I wrote a comprehensive 
piece on DansDeals. I quoted sources by name and corroborated 

facts. It went viral, especially on Twitter. When YouTube removed 
the video because it contained anti-Semitism, it was like adding 
gasoline to the fire, and it really took off. YouTube later made a very 
rare public apology for removing the video and promised to make 
changes so that it wouldn’t happen again.

A journalist from The Washington Post emailed me and said she 
was shocked and asked me for my sources. I reached out to sev-
eral passengers who, again, were hesitant, but I reminded them 
that without names, there is no story—and they had done nothing 
wrong, so there was nothing to hide. The Washington Post and The 
New York Times both ran very fair articles on the story. 

Not the ones you would expect to run such a story.
Agreed. They were more fair than I expected. Interestingly, I 

reached out to Fox News, Ben Shapiro, The Wall Street Journal, 
and other more conservative media, and none of them were inter-
ested in it. Apparently, it didn’t fit their narrative. Newsmax said 
they wanted to interview me, but they wound up interviewing Mi-
chael Savage, who blamed it on “Lubavitchers,” of which there were 
none on the flight.

Have there been any developments since the story 

L U N C H B R E A K

Enjoying the first flight without a mask in two years
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broke?
Lufthansa has asked for the details of 

the travel agent and passenger expenses, 
and said it will reimburse them. Many pas-
sengers had to book alternate flights and 
hotels, and some had to return home disap-
pointed that they couldn’t make it to Reb 
Shayale on time, if at all. There are talks of 
a potential class-action lawsuit, and sev-
eral individuals have already gotten attor-
neys involved. I’m not a lawyer, but I think 
a class-action lawsuit certainly has merit. 
They have the evidence to back it up. 

I wrote to the US Department of Trans-
portation asking if they are going to inves-
tigate the matter, and they said they will. In 
order for Lufthansa to be allowed to fly to 
the US, they need to be authorized by the 
Department of Transportation. Potentially, 
if Lufthansa is found to be a discriminatory 
airline, it could be denied access to the US. 

Do you think there is a chance 
that Lufthansa will be banned?

No, there is no chance that will happen. 
Too much money is at stake. There will be 
some more half-apologies from Lufthansa, 
as well as the promise of an investigation, 
and that will likely be it. I wish there would 
be an independent investigation and find-
ings that are made public, but Lufthansa is 
not likely to agree to that.

Did you fear DansDeals would be 
labeled “too Jewish” after your 
article went viral?

I acted based on instinct. I’m a proud 
Jew, and I want to defend Jews. I felt the 
injustice, and I saw that no one else was 
covering it in a concrete way. Someone has 
to let the world know that there is still anti-
Semitism. If nothing else, airlines are going 
to think twice before doing something like 
this again.

I’ll share with you a philosophy that helps 
guide my life. In a maamar, the Rebbe 
quotes the Baal HaTanya in detailing how a 
Yid should live his life. Essentially, the Baal 
HaTanya explained, a Yid’s avodas Hash-

em should involve him telling Hashem, “I 
don’t need Your Gan Eden or Olam Haba; 
I just want You.” 

Being a good Jew is not about the s’char. 
Doing mitzvos because you want s’char is 
fine, but it’s a lower level of avodas Hashem. 
A person has to serve Hashem lo al menas 
l’kabel pras—not to receive a reward, but 
because he wants to be close to Hashem, 
because he loves the Eibershter. I really try 
to live my life that way. So when I write an 
article such as the Lufthansa one, I try to 
ask myself: Is this what Hashem wants? 
Can it help people? Once I believe that it is 
and that it can, I’m not afraid of what peo-
ple say afterward. 

What is a lesson you learned 
while working on the Lufthansa 
story?

As Jews, we have to realize that we are be-
ing watched very closely. Whether it’s fair 
or not, our behavior is being scrutinized by 
onlookers, especially if we are visibly Jew-
ish. It isn’t a new lesson, but the story mag-
nified it. 

What is the most fulfilling part 
of running DansDeals?

I thank Hashem every day for allowing 
me to make a living in a job that I love. I have 
traveled the world, from the awesome safa-
ris of Africa to snowmobiling among polar 
bears in the Arctic, from kayaking with pen-
guins in Antarctica to scuba-diving among 
sharks in the Maldives. I have snorkeled 
with millions of jellyfish in Palau and ex-
plored the Great Barrier Reef in Australia.

It has been deeply rewarding to hear from 
readers who have told me how DansDeals 
has helped them stay in kollel longer or en-
abled them to travel to see family members 
in faraway places who would never have 
been able to afford to visit. 

I love being able to help people. Whether 
I’m posting deals that people enjoy or using 
my platform to bring awareness to impor-
tant issues that impact our lives, I thank 
Hashem for the opportunity every day. ● 212-358-4366  |  reindeerconsultants.com

info@reindeerconsultants.com
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